
CASE STUDY
How SAAR® Media Helped a Cosmetics
Company Generate $700,000 in Revenue
and 12.5x Return on Ad Spend Over a 6-
Month Period

OBJECT I VES
SAAR® Media aimed to help a cosmetics company increase its
revenue through effective marketing strategies while addressing
the challenges of advertising overload, competing campaigns, and
lack of measurement. Our primary objective was to streamline the
company's advertising efforts, improve campaign performance,
and ensure a positive return on ad spend (ROAS) by implementing
targeted and data-driven marketing solutions.

SOLUT ION

A T  A  G L A N C E
C H A L L E N G E S

Advertising overload with multiple ad
accounts
Competing campaigns
Lack of measurement for informed
decisions

$700,000 revenue
12.5x return on ad spend (ROAS)

B E N E F I T S

B E N E F I T S
1. Increased Revenue

2. Positive Return on Ad Spend

The streamlined advertising approach resulted in a significant increase in
revenue for the cosmetics company, reaching $700,000 over a six-month
period.

SAAR® Media achieved an impressive 12.5x return on ad spend (ROAS),
demonstrating the effectiveness of their targeted marketing strategies.

3. Improved Campaign Performance
The implementation of remarketing campaigns and targeted advertising
strategies led to enhanced campaign performance on both Facebook and
Google Ads, driving engagement, conversions, and ultimately, revenue
growth.

DAV LIPPASAAR
DIRECTOR & FOUNDER

“I trained for 10+ years on media and digital
marketing to change the way we think
about media and digital marketing” 

SAAR® Media devised a comprehensive strategic plan focusing on five
key areas:

Consolidating advertising endeavors into a singular account for
streamlined management.

1.

Implementing and sustaining remarketing campaigns to target users
who had previously interacted with the brand.

2.

Prioritising meticulous tracking mechanisms to ensure precise setup
and functionality.

3.

Devising new campaigns on Facebook and Google Ads, each housing
multiple ad sets dedicated to promoting individual products
independently.

4.

Enhancing current campaign performance on Google Ads by
addressing issues and introducing improved shopping campaigns
fortified with effective remarketing strategies.

5.

By implementing these strategies, SAAR® Media aimed to eliminate
advertising overload, prevent competing campaigns, and provide the
company with the insights needed to accurately measure the
effectiveness of their marketing efforts.

See How We Did It

https://saar.com.au/how-saar-media-helped-a-cosmetics-company/

