CASE STUDY

How SAAR® Media Helped an
eCommerce Fitness Brand Generate
$506,789.03 in Revenue and 17.87x
Return on Ad Spend in Just 3 Months

OBJECTIVES

SAAR® Media aimed to address the challenges faced by the
eCommerce fitness brand by implementing a comprehensive
digital marketing strategy. Their primary objective was to:

AT A G LA N C E 1.Streamline Ad Campaign Management: SAAR® aimed to

consolidate the brand's multiple ad accounts into a single
cohesive strategy, enabling better tracking, optimisation, and
C H A L L E N G E S budget allocation across platforms.
2.Implement Effective Remarketing: SAAR® focused on
developing and maintaining remarketing campaigns to
recover |ost sales and re-engage potential customers, thereby
maximising the brand's conversion opportunities.

e Lack of tracking ad performance
and optimisation

¢ Inefficient marketing strategy

e Lack of remarketing strategy

¢ Limited knowledge and expertise S o L U T I 0 N S

BENEFITS SAAR® Media undertook a series of strategic actions to

address the identified challenges:
e Increased revenue: $506,789.03

in sales 1.Consolidation of Ad Accounts: They merged the brand's
e Improved return on ad spend disparate ad accounts into a single unified account,

(ROAS): 17.87x facilitating better oversight and management of
e Improved campaign campaigns.

performance 2.Development of Remarketing Campaigns: SAAR®

created and maintained remarketing campaigns
tailored to re-engage previous website visitors and
abandoned cart users, thereby increasing the likelihood
of conversion

‘Wﬁ)‘ BENEFITS

o Increased Revenue

By optimising ad campaigns and implementing effective
remarketing strategies, the brand witnhessed a significant boost in
sales, generating $506,789.03 in revenue within just three
months.

Enhanced Return on Ad Spend (ROAS)

“I trained for 10+ years on media
and digital marketing to change
the way we think about media and
digital marketing”

The brand achieved an impressive 17.87x return on ad spend
DAV LIPPASAAR (ROAS), indicating a substantial increase in profitability and

DIRECTOR & FOUNDER efficient allocation of advertising budgets.

Improved Campaign Performance

Through consolidation and optimisation, the brand experienced
improved campaign performance, with higher conversion rates
and lower acquisition costs across both Facebook and Google
platforms.

See How We Did It o



https://saar.com.au/how-saar-media-scaled-an-ecommerce-fitness-brand-in-just-3-months/

